13b:     "Why doesn't this product appeal to you?"     (Asked only of respondents
id they would not be willing to try explosion-puffed celery.)

Reasons

U.S.  total

sing fresh vegetables,  including celery

not taste fresh;   artificial  taste
not like taste  (unspecified)
taste mentions

ke or use dehydrated foods;  prefer other form

t be nutritious

sound appealing,   appetizing

for this kind of product;
lesirable forms  available

ke or eat celery; use only occasionally

iderstand or trust explosion-puffed process

; too expensive

texture; would not have texture of fresh celery

;ome family members would not  eat it

:ain undesirable preservatives,  additives

.ke to try new products
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